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• On Time Project Delivery

• 1.5 Mil. Sq. Ft. Delivered

• Building Welcoming Communities

• 11+ Strategic Location

PUNE’S LEADING DEVELOPER WITH
3 DECADES OF EXCELLENCE!
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PROJECT SNAPSHOT

Location Total Units

• Hinjawadi Phase II

• 2 Acre Plot

• Single Tower 21 Storey
(Residential Plus Commercial)

• 164 - 2 BHK

• 84 - 3 BHK

Total Inventory

• 248
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• People are seriously looking at their homes

from a point of view of the new work-from

home norm in terms of space & utility.

• They prefer to be well connected  

to essential social infrastructure.

• Space in the home, open spaces around  

the home & lifestyle amenities

in aspirational list

• People in short are willing to upgrade  

their lives and invest in themselves

• Fitness, Wellness, Health are not  pursuits but a mandate.

`

HUMAN INSIGHTS POST COVID
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HINJAWADI  PHASE I I USPS
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• Maan adjoining Bhoirwadi is a leading area

located in Hinjawadi Phase-2 & 3, Pune (Smart City)

• It is under the jurisdiction of Hinjawadi & (PMRDA)

• Maan is also situated beside the Pune  

Mahalunge Hi-Tech City

• Presence of Multinational Companies

• Development of high rise residences

• These areas experience high demand for property  

because Return on Investment is very high here

• It is now identi fied as a posh area with expensive  

residential high rise societies

• Maan (Megapolis Circle-Bhoirwadi) Hinjawadi Line-3  

Pune Metro Railways

• Maan to  Bhoirwadi has been connected with  

Metro Railway through Megapolis Circle Station

• Air Condition Bus services are provided for the  

commuters of Hinjawadi - Maan-Bhoirwadi  

(Hinjawadi Phase-II & III)

http://www.welworthrealty.com/


• Millennials f rom

IT & Media, Age 25+

• Fintech Start-up Owners,

First Generation Entrepreneurs

• GEOGRAPHY: HINJAWADI/ BALEWADI /WAKAD/ MAHALUNGE

• Professionals (Doctors/CAs/Lawyers/  

Gig Economy Consultants)

THE TARGET AUDIENCE
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THE HUMAN INSIGHT
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THE HUMAN INSIGHT

• 2020-21 has been a year of  revelation where  

‘INTROSPECTION’ in ones life and lifestyle  

happened as for the first t ime Millennials and  

others got the t ime to do that thanks

to the lockdown.

• The importance of ‘Gratification’,  

‘Enjoying Everyday Moments’,  

‘Being Together ’ was amplified  

more than ever as people came

to terms with the fact that material  

possessions mean nothing

• A large populous actually started to discover  

new ways of  living and finding pursuits that   

would complete their life

• “Complet ion”  is the key word for 2021

http://www.welworthrealty.com/


WHAT IS “COMPLETION”
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• To be at ease and peace

with your being (Self Esteem)

• To be and protected at  

all times (Security)

• To have long lasting relationships  

(Social Affliation)

• To be healthy, wise & happy  

w ithin (Self Actualisation)
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COMPLETE LIFE



• A powerful idea that connects to the  

real lives of  people at this moment

• An oppor tunity to create intangible value  

for our life space both in terms of creation  

and in terms of positioning

• A storytelling oppor tunity like no other • Actual Value addition - ‘Walk the Talk’

• Create a place in the hearts of people

COMPLETE LIFE
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PURNAM
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• Means ‘Complete’ and in essence  

connotes ‘Fulfillment’

• The ident it y created f rom 6 petal

circle represents the ‘The Circle of Life”

• Unveils the 6 Hierarchical Needs of Human

(Physical Needs, Security, Social Affiliation,

Status, Self Esteem & Self Actualisation)

• The tag line ‘love of life’ describes our creation that   

is a life space born out  of  love for  life Compassion  

& Care for people and our love for nature.

• It gives us a life philosophy which  

we can own, curate and propagate

http://www.welworthrealty.com/


THE COMMUNICATION
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THE SIX STAGES  

OF COMMUNICATION

ENGAGE

M OTIVATE

ADVOCAT

AC T

REALISE

PROBE
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PROBE
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PROBE &ENGAGE
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• Digital / OOH / Radio campaign that

invites people to share their views on

- How complete is their life?

- What  are their biggest concerns?

- What  completes their being?

- What makes them happy f rom within

• People who engage are given the oppor tunity

to be a par t  of  a life altering ‘The Complete Life’  

seminar where they will receive valuable w isdom  

that  would help complete their life.

http://www.welworthrealty.com/
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REALISE

http://www.welworthrealty.com/


• Time for the ‘Moment of Truth’ where  
people discover what we are all about

• The event will be promoted heavily on Radio

• An event held at Hotel Orchid for all channel  
partners, their prospective clients, all respondents  
from our digital/OOH and radio campaign.
Event followed by Dinner

• People in short are willing to upgrade  
their lives and invest inthemselves

• Lead up to event where ‘Shri Gopal Das Gaur’  
to hold an one hour immersive seminar on  
‘The Complete Life’

REALISE
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• Introduce people to thecreation,  
our life space Purnam

• Deploy Sensory Branding e"ectively to  
create uniqueexperiences

• Site experience needs to measure up to the promise we  
create. This is the place where they need to feel complete.  
Do what it takes to get there

• Create beautiful landscapes, flower pathways,  
meditation pods and various breakaway zones  
where people can feel relaxed and enjoy
their time on site

• Relay how all the wisdom of the 10 ways to
complete life can be seen, felt, experienced
And lived hereeveryday

ACTION
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THE CREATION

WHAT OUR LIFE SPACE OFFERS



• The flower garden is an ideal place
to give yourself a well deserved break

•Apart from all year flowering plants you can  
actually create a Aroma Corner where fragrant  
flowers release their pleasant aroma all year long

• To see a place that is blooming is the
most rejuvenating and relaxingexperience

• Here you can not only smell the roses,  
but see how the real blossom of life picks  
you up and makes youhappy

PAUZA-THE FLOWER GARDEN
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• Gratitude Pods are spaces where you can sit  
and engage in a prayer of everyday gratitude

• Outdoor Speakers can play all day pleasant music  
to invite people to come here and spend some time

• You can also accentuate natural sounds by  
installing large windchimes in thezone

• We need to create these at the quiet corners
of our plot area preferablypodium or even roof-top  
so that people find it exteremely stimulating to use

GRATITUDE PODS
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Meditation Garden



• Rock Climbing Wall for Children

• Trampoline Area (Adults &Children)

ADVENTURE ZONE
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• Hydrophonics Vegetable Garden, Can be done outdoors as well as indoors

• Grow your own salad plants, herbs, seasonal vegetables

• A small Kitchen Garden can be created for every house

• It’s a small thing to do but goes along creating huge value

COMMUNITY VEGETABLE GARDEN
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• State-of-the-art Cardio Gym

• Outdoor Cross Fit Area

• Table Tennis/ Yoga

• Half basketball / Net Cricket / Futsal Court

THE BODY TEMPLE
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• Club House & WIFI

•Table Tennis

•Carrom 

•Toddlers Area

CHILL MAADI
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THE CREATION  

OTHER EXPERIENCES
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• Driver’s Room

• Wi-Fienabled Lobby

• Double Height Grand Entrance Lobby

• Semi - Home Automation

OTHER EXPERIENCES
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UNIT PLANS





FLOOR PLANS





























Need to put costing slide





BENEFICIARY NAME:

ACCOUNT BANK NAME:

ACCOUNT NUMBER:

IFSC CODE:

TYPE OF ACCOUNT:

BRANCH:

BOOKINGS OPEN FROM 1ST SEP 2021

FOR PRE SALES BOOKING:




